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Overview 2014

Since 1871 with headquarters in
Hanover, Germany

Sales of U 34.5 billion
200,000 employees worldwide
300 locations in 49 countries

One of the top 3 in the
automotive supplier industry

Sales by division in %
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Continental Corporation
One of the Top 3 Automotive Suppliers worldwide

Top 10 Global OEM Suppliers i 2014 Sales (in 4 mn)

Robert Bosch only includes Mobility Solutions division.
Continental not including ContiTech industrial business.
Bridgestone including Diversified Products.

30.000 Johnson Controls only includes Automotive Experience division.
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Source: Company filings. Calendarized to December year end. Based on average currency exchange rates 2014
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Key Initiatives 2001 T 2025

Stage 1: 200171 2010 Stage 2: 20117 2015 Stage 3: 20161 2025
Create Value Sustain Value Enhance Value
Global footprint and business Accelerate global growth Balanced global footprint
optimized (focus BRIC countries) Benefit from excellent cost
Strong cost focus Leverage cost position position
Global presence of CVT sustained Improve technology position to Achieve podium position in
(South America/APAC) establish among 0l technologyworldwide

Turnaround of PLT business in Among the top 3
NAFTA region succeeded

Worldwide technology gap to
competition closed

Continuous value creation is our driving force!
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Continental Tire Division: Vision 2025
Key Elements of our Strategy

Growth Value Creation
Execute long term growth plan! We are condemned to perform!

UGreenfields in US, CN, RU
UBrownfield India
UResearch & Development
Ulnvestment Plan

T

ium position
~xcellence  inproducts & operations!
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Continental Tire Division: Global Manufacturing Footprint
Status 2011 17 Starting point for stage 2 of Vision 2025

China

Mexico India

Sri Lanka

Ecuador Malaysia
Brazil

South Africa

@ntinentali Public 21 August 2015, © Continental AG 6



Continental Tire Division: Global Manufacturing Footprint
More than EUR 1.3 Billion for additional Capacities
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Continental Tire Division: Global Manufacturing Footprint
Extension of existing Plants
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